Guide dog owner experiences in the
travel and tourism sector

Based on the findings of a survey of 244 guide dog owners in the UK
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Have travelled overnight with their Travel more than before they had a
guide dog guide dog

Of which, 47% "always" travel with 50% travel about the same, 10%
their guide dog, 46% "fairly often" travel less

Overnight trips with their guide dog in the last 12 months
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Figures represent the proportion of respondents that selected each option

Confidence carrying out tasks on overnight trips with their guide dog

Navigating in new Being guided safely by
environments their guide dogin
unfamiliar places

Keeping their guide Obtaining veterinary Taking their guide dog
dog focused in care for their guide on holiday in the UK
distracting spaces dog when away from

Finding relief areas for
their guide dog when
using transportation

home

Keeping their guide Finding relief areas
dog safe in unfamiliar for their guide dogin
places unfamiliar places

1 "not at all confident", 2 "not very confident", 3 "neither confident nor unconfident", 4 "fairly confident”, 5 "very confident"

Taking their guide dog
on holiday abroad

Experiences encountered on UK overnight trips with their guide dog

<Staff lacked knowledge of services & facilities for them or their guide dog 3.25

<Lack of information on accessibility services

(Staff lacked knowledge of their rights to reasonable adjustment

Lack of available services for their guide dog

Physical barriers
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(Communication barriers

Other travellers lacked knowledge of their right to be with a guide dog
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Negative attitudes from staff towards them and their guide dog
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Lost information regarding their accessibility needs

Negative attitudes from fellow tourists towards them and their guide dog 223 )
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Refused assistance by staff 2.01 )
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1 "never", 2 "rarely", 3 "sometimes", 4 "often", 5 "very often"

Confidence their guide dog will be welcomed in different places in the UK
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1 "not at all confident", 2 "not very confident", 3 "neither confident nor unconfident”, 4 "fairly confident", 5 "very confident"

Extent to which owners work their guide dog on overnight trips

Trips abroad
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Figures represent the proportion of respondents that selected each option

Trips in the UK

Sources typically used for information on accessibility services for
overnight trips with their guide dog

@ 38% Accommodation 23% Attractions E[Fll 11% Social media
website m website

36% Transport 20% Search engine o—— 10% GD checklist
website

@ 26% Word of mouth GD UK | 15% GD website 8% Blogs or online
A W forums

Respondents could select as many as apply. Figures represent the proportion of respondents that selected each option
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